Assignment II: Business Communication

Course Code: MMBA222CCT
Maximum Marks: 15

Instructions

e Answer any three of the following five questions.
e Each question carries 5 marks.
e Support your answers with suitable business examples wherever required.

Questions

1. Explain the communication process with the help of a suitable diagram. Identify any two
barriers that may disrupt this process and suggest ways to overcome them. (3 + 2 =5 marks)

2. Distinguish between hearing and listening and briefly explain the stages of the listening
process. How does effective feedback improve business communication? (3 + 2 =5 marks)

3. Imagine that you have to deliver a business presentation to a diverse audience. Explain
how you would prepare and deliver it effectively by applying the 4Ps of presentation,
audience analysis, an appropriate method of speaking and suitable non-verbal
communication. (5 marks)

4. A company is selecting a team leader through a group discussion followed by an interview.
Explain the communication skills that should be assessed during:

a. The group discussion
b. The interview

Also state how negotiation skills can help the selected leader manage disagreements within
the team. (2 +2 + 1 =5 marks)

5. An organisation has conducted a public meeting to discuss customer complaints. Based on
this situation:

a. Prepare the main structure of a brief report on the meeting.

b. Draft a professional email forwarding the report to senior management.

c. Mention two principles of effective oral communication that should be followed while
conducting such a meeting. (2 + 2 + 1 =5 marks)



Assignment II: Indian Economy and Business Environment

Course Code: MMBA223CCT Programme: MBA - Second Semester
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Assignment Il: Legal Aspects of Business

Course Code: MMBA224CCT Programme: MBA - Second Semester
Maximum Marks: 15
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Assignment II: Financial Management and Planning

Course Code: MMBA225CCT Programme: MBA - Second Semester

Maximum Marks: 15
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Assignment Il: Business Research Methods

Course Code: MMBA226CCT Programme: MBA - Second Semester
Maximum Marks: 15
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Assignment ll: Teaching and Learning

Course Code: PGED201GET Programme: MBA - Second Semester
Maximum Marks: 15
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Assignment Il: Human Resource Management

Course Code: MMBA221CCT Programme: MBA - Second Semester
Maximum Marks: 15
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